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Alma Rivera Reyes, junior, donated blood during the MHS XLP
annual blood drive held on February 27, 2019, in the MHS auditori-
um lobby. (Photo by Berencie Rodriguez Reyes)

Life Long Skills Learned Through

Volunteerism
By Zyrus Whitehead

The Marshalltown High School Extended Learning Program (XLP) has sponsored a

blood drive for several years each spring. This year, I helped plan the drive along with

junior, Jordan Anderson. Organizing the blood drive required patience, persistence, and

some management skills, but was primarily simple and fun to do.

First, Jordan and I met with Lifeserve several weeks ahead of time to find out details

regarding how to conduct signups and learn more about the blood drive itself.

Lifeserve gave us the materials we would need for the drive, and they left us to do the

rest. We advertised, made announcements, hung up posters, and broadcast the blood

drive through word of mouth. To encourage students to donate, we went to the lunch-

room to get people to sign up and also talked to people in our classes to answer ques-

tions and sign up to be a blood donor.

In order to be successful in getting people to sign up during lunch, we needed volun-

teers to work at the table and persuade people to sign up. Susan Fritzell, MHS XLP

instructor, helped us find volunteers in all of the XLP classes since the program was

hosting the drive. Jordan and I were grateful for the willingness of the XLP students to

jump in and help. We had a large amount of people sign up the first day – almost 50!

The next step was to get everyone registered online on the Lifeserve website. We con-

tinued to go through this process for several days of signing up and registering online,

but we were somewhat behind due to weather delays and school cancellations.

After three days of signing people up at lunches, we made passes to hand out to every

student who had signed up. We created the format and printed the passes out so we

could then write the donor’s name, appointment time, and class schedule on the pass.

This was perhaps the most time-consuming part of organizing the blood drive, as we

had almost 90 students signed up.

On the day of the drive, we stumbled through mishaps with doors being locked and

lack of communication between us and custodians, but we were finally able to get the

Lifeserve staff into the auditorium lobby and at 7:15 they began to set up everything

needed for the drive. Throughout the day, though they were several walk-ins from both

students and teachers, nearly half of the students who signed up in advance did not

show up to the blood drive itself. On a positive note, nobody passed out from donating

like has happened in years past.

Last year the blood drive totaled 57 units of blood donated, so the goal for this year

was to surpass that amount. In the end, 49 units were collected from the drive. Even

though we didn’t reach our personal donation goal, we were able to help Lifeserve in a

very critical time for them because many blood drives had been canceled due to winter

weather. As a school, we saved over 120 lives.

If we were to redo the blood drive, I don’t think there is much we could have done to

improve because those things that went wrong were not in our control and we were

able to work them out at the time. We would maybe encourage more people to sign up

for the Remind app and push more people to donate. It would have been more benefi-

cial to advertise in a variety of ways and have more announcements about the drive. All

in all, we organized a successful blood drive, and MHS continues to be one of the

largest schools that Lifeserve works with for blood drives and we hope that continues

in the future as other students take on the task of organizing blood drives for students,

staff and the community.

MHS Marching Band Raising

Funds for New Uniforms

Lifeserve partnered with MHS XLP students to conduct the annual spring blood drive. 
(Photo by Berenice Rodriguez Reyes)

By Emily Manis

The Marshalltown High School Marching Band has

received Division I ratings at the state contest for 20 years

in a row. Division I is the highest rating that can be

received, so it is an honor for the school and the band.

Students work hard to achieve those ratings and feel proud

to wear the Bobcat Marching Band uniform, however, those

uniforms are as old as the first Division I award. This

means that the current marching band uniforms are almost

two decades old. It has been a goal for the past few years to

update the look of the band, especially in time for the

upcoming 2020 trip to Orlando, Florida.

The MHS band wants to represent the Marshalltown com-

munity well during the performance in Orlando so the push

is on to raise the funds needed to purchase approximately

200 uniforms. The plan is for the band to visit Orlando and,

weather permitting, march in a parade through Epcot at

Disney World. The last large trip the band took was in

2016, when the group traveled to Phoenix, Arizona to

march in the Rose Bowl Parade.

The total mount needed is $82,153. One uniform costs

$382 and approximately 200 uniforms need to be pur-

chased. The band recently received a grant in the amount

of $14,000 from the One Hundred Women Who Care group

from Marshalltown to put toward the uniform purchase.

Additional fundraising from the MHS pasta diner and a

GoFundMe campaign netted $25,000. The goal is to raise

the remaining funds through various other fundraisers.

“I’m excited for our snazzy new uniforms and we are very

appreciative of all the outpouring of support from the com-

munity, “ Brett Umthun, MHS head band director said. 

The band is excited to represent Marshalltown both in the

community and on the road to destinations like Orlando

and want to express that Bobcat pride wearing new uni-

forms that mirror the pride of the band members. 
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Buy Local for Prom
So you want to go to prom but you’re not sure you have the time or the money.

Consider local options available right here in Marshalltown that are available,

affordable and support the local community.

Rhetta Wenk, owner of State Street Trading Company and a 2013 MHS gradu-

ate, has several prom dresses at her store located at 35 W. State Street. Wenk

said that the average prom dress consigned in her shop sells for anywhere from

$80 to $220. She added that sizes range from 0 – 24 and include name brands

like Shem Hill, Jovani, Blush and Glam. 

The dresses range in colors, styles and are no more than six years old.

Generally, Wenk said that most items she consigns have been purchased no

more than two to three years prior, however, prom dresses stay more current

in fashion, therefore dresses purchased in the recent past are still viable options

for today.

Wenk said that dresses come in and leave the shop on a regular basis this time

of year and she indicated the store had about 150 in stock, however, that

amount will change daily, especially as the weather warms and area prom dates

draw closer.

Jonathan Hull, owner of Willard’s on Main Street said that the average cost of a

tuxedo rental ranges from $118 to $161 depending upon various categories

available. Hull said that a budget collection tux runs $117.99 that includes tax

and they provide dress black shoes at no additional charge if the size needed is

available. The Premier collection tux rental runs $154.07 and the Elite collec-

tion costs $160.49. Each of these also includes tax and black shoes at no addi-

tional charge if the size is available. All prices listed above include tux, pant,

shirt, vest or suspenders and tie or bow tie depending on preference. Hull

added that they also offer a suit collection for rent or purchase.

Prom season is in full swing so Hull said that the earlier a tux rental is booked,

the greater chance to be able to get the desired choice and color of tux. Many

like to match their vest and tie to a specific color so Hull suggests that a swatch

of the color or the actual garment be brought in to color match. 

The timeline for ordering is narrowing. Hull said that orders could be placed

up until the Friday of the week prior to the date of the dance; however, a $10

fee will be charged if it is the week of the date of the prom. 

Because it is a busy time for students, Hull said that Willard’s is happy to work

with busy schedules. To set an appointment, Hull said to call the store at 641-

753-3751 for additional information or to set an appointment after regular

store hours to get fitted for a tux.

Hull added that tux’s are $40 off suggestion retail price for proms and a dona-

tion of $3 per rental will go to the MHS After Prom committee to help offset

costs for after prom activities. 

The MHS prom is Saturday, April 28 in the Roundhouse. After Prom will be

held in the new auxiliary gym recently completed on the MHS campus. Tickets

for prom are $20 for single or $30 per couple with MHS seniors able to enter

free of charge. Advanced ticket sales will begin the week of prom and no tickets

will be sold at the door. After Prom tickets will also be sold the week of the

prom and are $10 each or $15 at the door.

Promenade is from 7:30 to 8:30 p.m. with the dance to follow until 11 p.m.

After Prom is from 11:45 p.m. to 4:15 a.m.

PIctured above are a few examples of items at State Street Trading
Company, 35 W. State Street, in Marshalltown.

(Photo by publication staff)

Did you know...

According to a 2015 survey from VISA, an average of
about $919 was spent by prom-goers. Information

obtained from Money.com indicated that prom attendees
today spend a considerable amount of money each year
on prom attire, eating out, transportation to the event and

other miscellaneous items like flowers, hair, make-up,
manicures and jewelry bought solely for one night out to

celebrate prom.


